PRE-EVENT PRESS RELEASE
Send the press release to your local media a few weeks before your activity to spread the word of your support for WaterAid and encourage the local community to support you by coming along or sponsoring your efforts. 
Follow up with a phone call to make sure the journalist has all the information they need – don’t be shy!

(Date)
(company) to make a splash with (activity) for WaterAid’s 30th birthday
Staff at (company) are holding a (event/activity) on (date) to raise vital funds for some of the world’s poorest people.
The (event/activity) is part of international charity WaterAid’s 30:30 Challenge, which asks companies and employees to take on a 30-themed fundraising challenge to mark the charity’s 30th birthday year. 
(Insert any further details about the event – including the time, venue, target, who is taking part if it’s a sponsored event, any activities happening alongside it).
All the money raised will help WaterAid transform lives improving access to safe water, sanitation and hygiene in some of the world’s poorest communities. Every 30 minutes an estimated 90 children die from preventable diseases caused by dirty water and poor sanitation.
(Name), who is organising the event, says: “By organising (event/activity) we’re hoping to raise (£xxx) to help WaterAid give people living in poverty better access to something many of us in the UK take for granted – clean water. (It promises to be a great day for everyone involved, so please come and join us! / It’s going to be a challenge for everyone involved, so please sponsor the team!)”
Holly Wilkinson, Corporate Account Manager at WaterAid, says: “We’re thrilled that the team at (company) are organising this fantastic 30:30 Challenge. Their fundraising efforts will help WaterAid make a real difference as just £30 can enable two people to access safe water, improved hygiene and sanitation.”
Founded in 1981, WaterAid has reached over 14 million people with safe water over the past 30 years and, since 2004, over nine million with sanitation. For more information about WaterAid, visit www.wateraid.org 
 (Company)  has been supporting WaterAid since (date). (Feel free to add more details of your company’s support). To (book a ticket/sponsor the team/find out more) contact (contact details for enquiries from the public)
Ends
For more information contact (contact details for media enquiries)
Notes to Editor:
About WaterAid

WaterAid’s vision is of a world where everyone has access to safe water and sanitation.  The international organisation works in 26 countries across Africa, Asia and the Pacific region to transform lives by improving access to safe water, hygiene and sanitation in some of the world’s poorest communities.  Over the past 30 years, WaterAid has reached 14.38 million people with safe water and, since 2004, 9.4 million people with sanitation.  For more information, visit www.wateraid.org, follow @wateraid on Twitter or visit us on Facebook at www.facebook.com/wateraid  
· At least 4,000 children die every day as a result of diseases caused by unclean water and poor sanitation. 

· 884 million people in the world do not have access to safe water. This is roughly one in eight of the world's population.

· 2.6 billion people in the world do not have access to adequate sanitation, this is almost two fifths of the world's population.
· For every $1 invested in water and sanitation, $8 is returned in increased productivity.
Just £15 can enable one person to access safe water, improved hygiene and sanitation. 

POST-EVENT PRESS RELEASE
Send this press release out after your activity to let people know how much you’ve raised. If you have photos of your activity, send a couple with the release (see top tips for photos). Try to send this to your local media as soon as possible after your activity – the more recent your story, the more ‘newsworthy’ it is.
Date
(company) raises (£xxx) with (activity) for WaterAid’s 30th birthday
Staff at (company) held a (event/activity) on (date) and raised (£xxx) for some of the world’s poorest people.
The (event/activity) was part of international charity WaterAid’s 30:30 Challenge, which asks companies and employees to take on a 30-themed fundraising challenge to mark the charity’s 30th birthday year. 

(Insert any further details about the activity – eg where it took place, who took part if it was a sponsored event / activities that happened at a fun day). 
All the money raised will help WaterAid transform lives by improving access to safe water, sanitation and hygiene education in some of the world’s poorest communities. Every 30 minutes an estimated 90 children die from preventable diseases caused by dirty water and poor sanitation.
(Name), who organised the event, says: “The (evetnt/activity) was a great success and a fantastic time was had by all. We’re thrilled that we were able raise (£xxx) to help WaterAid lift people out of poverty by improving access to clean water and sanitation. Thank you to everyone who (supported us/came along on the day!)” 
Holly Wilkinson, Corporate Account Manager at WaterAid, says: “We’d like to thank everyone at (company) for their hard work and enthusiasm in taking on the 30:30 Challenge. Their fundraising efforts will help WaterAid make a real difference as just £30 is enough to pay for a tap in India or the tools to dig a well in Ghana.”
Founded in 1981, WaterAid has reached over 14 million people with safe water over the past 30 years and, since 2004, over nine million with sanitation. For more information about WaterAid, visit www.wateraid.org 
(Company)  has been supporting WaterAid since (date). (Feel free to add more details of your company’s support). 
Ends
For more information or images contact (contact details for media enquiries)
Notes to Editor:
About WaterAid

WaterAid’s vision is of a world where everyone has access to safe water and sanitation.  The international organisation works in 26 countries across Africa, Asia and the Pacific region to transform lives by improving access to safe water, hygiene and sanitation in some of the world’s poorest communities.  Over the past 30 years, WaterAid has reached 14.38 million people with safe water and, since 2004, 9.4 million people with sanitation.  For more information, visit www.wateraid.org, follow @wateraid on Twitter or visit us on Facebook at www.facebook.com/wateraid  
· At least 4,000 children die every day as a result of diseases caused by unclean water and poor sanitation. 

· 884 million people in the world do not have access to safe water. This is roughly one in eight of the world's population.

· 2.6 billion people in the world do not have access to adequate sanitation, this is almost two fifths of the world's population.
· For every $1 invested in water and sanitation, $8 is returned in increased productivity.
· Just £15 can enable one person to access safe water, improved hygiene and sanitation. 
Top tips for photos 

A picture tells a thousand words and local newspapers are always on the lookout for lively and interesting images, so it’s worth thinking about how you can turn your activity or event into a great photo.
Tips for a great photo:
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Get quirky: Pick a unique or unusual activity – from sitting in a bath of baked beans for 30 minutes to dying your hair blue!
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Costume drama: Jazz up your activity by donning a wacky costume, wig or fancy dress.

Scale: If you’ve got lots of people taking part in your event, show us!
Action! If something interesting is going on people will be drawn to the photograph. 
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Branding: It’s great to get your brand (and WaterAid’s!) in the picture, but don’t overdo it – too much branding will mean the photo won’t be used.
Light: Take your activity outside if possible – natural light is often the most attractive.
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Resolution: Local newspapers will need high resolution images. Make sure your camera is set to ‘large’ file size. You can always reduce the size of your images but you can’t enlarge them, so you want to take them as big as you can to start with. Most small cameras will make files at around three to five megabytes, which is fine for most uses. 
Send one or two of your best shots to your local newspaper along with your post-event news release. Don’t fill the journalist’s inbox with lots of hi-resolution images – just let them know that you have more photos available.
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