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WaterAid’s Response to COVID19

Tackling COVID-19, the disease caused by the coronavirus requires a comprehensive
package. As leading experts in water, sanitation and hygiene (WASH), WaterAid is

playing a vital role in preventing the spread of COVID-19, by focusing on one of our key
areas of expertise — hygiene behaviour change as the first line of defence for COVID-

19. We are taking a phased approach that responds to the dynamic nature of coronavirus
transmission and the diverse needs of the countries we are targeting. We are proactively
scaling-up our hygiene promotion work through government led mechanisms using a ‘do no
harm’ approach. The first phase of response primarily focuses on promoting 5 key hygiene
behaviours related to COVID-19 including handwashing with soap, maintaining physical/social
distancing, respiratory hygiene and surface hygiene in all 26 countries in South Asia, Africa
and Latin America. Details can be accessed by visiting the WaterAid website.

Using our do no harm, gender sensitive, inclusive hygiene behaviour change approach

and also maintaining social / physical distancing, we are currently promoting

key hygiene behaviours using social, digital and mass media channels including non-contact
methods (first phase response). We are also installing contactless (hand’s free) handwashing
facilities in public locations. In our second phase, we will support our government-led hygiene
behaviour change campaigns for sustained behaviour change, while continuing to promote
the wider mass media campaign. Hygiene response actions are being implemented in strong
partnerships with national governments and civil society organizations in the countries. This
document has been created for internal use to assist our County Programmes in designing a
robust hygiene behaviour change mass media campaign with practical examples, assets,
resources and information. WaterAid holds the rights to use all the materials. Any agencies
outside WaterAid using these materials should offer credit to WA.

To protect yourself and your family from the
Coronavirus, keep a distance of 2 metres from others.

2 metres = 200 cm = 6 feet 7 inches
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https://www.wateraid.org/global-covid-19-response
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Phased approach to hygiene behaviour change — COVID-19 response

Phase | Phase Il

Phase | activities
Mass Media +
Digital Media Ramp up existing hygiene
Social Media behaviour change
Other non-contact methods campaigns & community
Handwashing facilities activities (following

guidance)

Target group: Primary: general public (women, men, children) with special attention to elderly, most
marginalised, socially excluded, and people with underlying medical conditions. Secondary: healthcare
staff, school students, factory workers, CSO, social leaders (as change agents)

Primary Outcomes: general public will be aware about the importance of hygiene linked to COVID-19 and m
start practicing key hygiene behaviours which will contribute in preventing spread of COVID-19
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https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={7CCABD22-6D7F-4432-A548-7F62D692DD68}&file=Guidance for working with communities during COVID 2020-04-01.docx&action=default&mobileredirect=true
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Communications strateqy to
DESIGN PRINCIPLES - Phase |

3 to 4 months
Mass media, Social media,
Digital media, installation of hand washing
We want to change the script in facilities and any non-person-to-person contact

people’s minds to help ensure that Multiple exposures and repeated
key behaviours will be practiced. And frequency
Installed handwashing facilities with

cues and nudges to disturb the

settings.

Multiple exposure and repeated
frequency

5 key hygiene behaviours

Each touch point and additional

repetition should reinforce the key G| ) - |\ (e e Seul e
behaviours in responseto COVID- X X WA gender sensitive,

109. : . .
inclusive to different

Aim to promote multiple times, in key s Y B needs of people and

/ prime time / popular locations , B S avoid putting burden on
depending on what activity and tools : select people — such as
you select from the menu of possible By women.

hygiene promotion activities. “4 :

Change the settings with the
placement of hygiene facilities with

visual cues / nudges / reminders. Concept Note and Key minimum design principles

WaterAid


https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={B3398F5F-6A0D-4B8C-B43C-5F75E3A7D215}&file=Hygiene response to Covid-19 - Equality and non-discrimination in our approach.docx&action=default&mobileredirect=true&cid=034cc10e-d5df-41e6-af1e-a6f8488669c8
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={E771C127-8E97-4220-8AFC-F2EC82A4BA02}&file=COVID19_Hygiene_Promotion _Dos_Don'ts_WA_Position.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={5CC462EE-F1A7-422F-BDBB-F9230A387F34}&file=COVID19 WaterAid Response Concept Note for Hygiene Promotion for Funding_EN.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={55F2E048-57F2-49DA-BEAE-B8EBF6A2F357}&file=Hygiene Promotion Campaign_Design_Principles_and Menu of Activities_COVID19_Final.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={AE02A32C-E40D-499D-B0FC-A645BEDC98A9}&file=COVID comms strategy .docx&action=default&mobileredirect=true

Primary hygiene behaviour to be prioritized linked to COVID-19

®
®
g
: : Frequently washing both hands with soap and water thoroughly (especially
Han dW&S h In g Wlth SO ap before eating, and feeding; before touching the nose/face, after going to the
toilet; after exposure with any dirt/dust/fluids/frequently touched surfaces).
i - Covering nose and mouth when coughing and sneezing (sneezing or
Res p Irato ry hyg iene coughing into the elbow and disposing of tissue if it is used into a closed bin) l ‘
to be followed by handwashing with soap.
’
: T : Avoid close contact and maintain at least 2m distance between you and H
Mal ntal n In g p hyS | Cal others. Maintain social distancing such as avoiding group gatherings. 5 met
d IStancin g Recommending non-contact greetings. metres
C| ean | iness Cleaning frequently-touched surfaces regularly such as door handle, mobile N =)
phones, light switches, lift buttons, working surfaces, tables, railings and l 1
using disinfectant. -
i i Stay at home if you feel unwell. If you have fever, cough or difficulty m
Se” 1SO I ation an d rEferraI breathing, seek immediate medical attention and call in advance. Follow your
Ministry of Health advice. -— '

NOTE: Five key hygiene behaviours to be promoted through identified activity channel (this should be context-
specific) and should be advocated for continued practice and for sustaining the hygiene behaviours over time. Other
behaviours such as spitting, wearing masks, household water use, and food hygiene that may contribute to spread of
COVID-19 in the context should be treated as secondary behaviours.

WaterAid
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Institutional mechanism

Define pathways for change (ToC): what are we trying to achieve?

[Inputs] [Implementation] [Outputs] [Outcomes] [Impact]

Intervention ) Environment BI:CIII‘.I Behaviour
(motivation)

Hygiene promotion - _ S

repeated frequency Char]glng scriptin
, multiple touch Handwashing peop'le S m|nd§ linked Frequent

points (mass/social, facilities with SO SEEADLLT - Handwashing with

digital, print media + soap and water COVID19. Hygiene soap for 20 second

ongoing campaign), (public places) promotlon t'hrough'mass

phased approach and promotion mec_ha, somgl media gnd

(initial 3 months and at HHs level. digital media + ongoing
6 months), Protective campaign

Social / physical
distancing

consistency in device for
message, targeting constriction Content motives: Respiratory hygiene
to general public workers. Visual Affiliation, Nurture,
and specialized cues and _
group. Ideq"y’ Gov remlnders Prlde’ Fear’ (temporary
led. stimulus) Cleanliness
Disgust (only with virus)

+ 2"d phase: existing hygiene programme details

Principle: “Do no harm approach” and “maintain social distancing”. Key Assumptions (listed in text)

Operation and
maintenance

)
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Context specific and target population focus
hygiene behaviour change activities — Phase |

Target specific

- e I —~ e f -

Men, women, children, people with different abilities, marginalised/excluded groups, policy makers

Context specific

Households/communities, schools, healthcare facilities, public places, markets, workplace

WaterAid



Various hygiene promotion activities to be selected and used in the countries: examples

Radio/FM jingle: using local artist / singer and melodious - Handwashing radio script in English
music, a PSA can be developed. The jingle should feature the | « Nepali COVID-19 PSA
key behaviour

» Example radio script and jingle (French) from Burkina Faso
* Rwanda uses radio stars to spread handwashing

Radio/FM debate: Radio debate programme can be aired to
highlight the importance of key behaviours, and the need for

3 messages
Radio and FM WASH. Can invite different subject experts, policy level . Cambogdia takes to radio having ‘picture competitions’ for
people, celebrities, people with disabilities, etc. This can be in vulnerable communities and using youth to raise
the form of : awareness
- Story- telling. An appealing 'story telling’ about the + Zambia uses radio to discuss impacts of COVID on the
current situation and behaviours economy

- Virtual Child Quiz competitions through radio about
COVID-19 and hygiene behaviours.

. . %waéihﬁ';_'
Zambia uses radio to discuss impacts of ~ Cambodia uses radio to target vulnerable
COVID on the economy populations and the youth

Rwanda radio stars encourage people during lockdown



https://www.wateraid.org/uk/stories/how-to-tell-a-story-participatory-photo-project-in-pakistan
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={098CB5A0-447A-4D01-98AF-9A48974251F4}&file=Handwashing radio script FINAL.docx&action=default&mobileredirect=true&cid=5b27ecdd-ef32-4e4e-957e-5d13d94b4bde
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=Ls9P0f&siteid={97B94C0B-ACA3-4063-9D6E-621F3663C28C}&webid={5AD5E499-50DB-4769-BBE9-469AE90B333B}&uniqueid={BD9619E2-5952-436C-BF85-9EC85D6161A8}&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Nepal/social media materials WAN/Radio/Nepali_covid_psa_MoHP.mp3&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Nepal/social media materials WAN/Radio
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={8AE84D1D-8907-462B-806A-457EC228481D}&file=Spot Radio VF.docx&action=default&mobileredirect=true&cid=ea21e056-9c2c-436b-94dd-8c9a9738b004
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Burkina Faso/AUDIO-2020-04-08-13-54-10.mp3&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Burkina Faso
https://www.wateraid.org/where-we-work/rwanda
https://www.bbc.co.uk/news/in-pictures-52292618
https://www.facebook.com/wateraidcambodia/photos/pcb.1536073743220908/1541935599301389/?type=3&theater
https://www.facebook.com/786501464752621/photos/a.1519317421471018/2864558160280264/?type=3&theater
https://www.bbc.co.uk/news/in-pictures-52292618
https://www.facebook.com/wateraidcambodia/
https://www.facebook.com/wateraidcambodia/photos/pcb.1536073743220908/1541935599301389/?type=3&theater
https://www.facebook.com/WaterAid-Zambia-786501464752621/
https://www.facebook.com/786501464752621/photos/a.1519317421471018/2864558160280264/?type=3&theater

Key public announcements

Loudspeakers and ‘miking’ can be used to spread radio
messages, jingles and information to those people who do .
not have access to a radio or television.

Prayer message using social media — social leaders from
various religions can communicate key messages through y
their networks.

Sierra Leone is using traditional town criers to spread
positive hygiene messages

Bangladesh and Cambodia use loudspeakers to take
messages to people in rural communities

Can use Rickshaw or TukTuk

COVID-19 Ramadan messaging
Ramadan video created by Bangladesh

Bangladesh using loud speaker to

spread COVID-19 messages

Cambodia taking campaign messages
to community people

JIKINGE WAKINGE WENGINE

: w
UNATEGEMEWA : !
ZANZIBAR wawen @ WaterAid

Tanzania uses mobile car and microphone to
reach people with messages


https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={7CA10704-7A35-4B62-B0B0-2DFB7D92BD43}&file=COVID19 Ramadan Messaging.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Bangladesh/Bangladesh Ramadan video 1.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Bangladesh
https://www.facebook.com/wateraidcambodia/
https://www.wateraid.org/bd/covid19
https://www.wateraid.org/tz/covid19-and-handwashing

Ringtone using key hygiene behaviours: focusing on key + lllustrations
behaviours, a short (20 second) PSA can be developed as ring tone. » Handwashing fact sheet
Mobile messages: summary infographic developed to reduce the + Summary Infographic
Mobile spread of COVID-19 can be sent to people’s mobiles. » Analysis of core messaging
These discussion’s should be led by the Government with the * Many CPs are reaching out to local
WaterAid’s CP’s support to make it an easy process mobile phone companies to send out
msg providing COVID info and advice

Summary Infographic Handwashing fact sheet

- Frequently wash both hands
the with and

Coronavirus it oy e
Before eating, feeding

(COVID-19) Sars g feediy
face/nose.

After going to the tolet, * @
after touching frequently

Handwashing
and hand hygiene

ﬁ

S fact sheet
How to reduce the risk of st
Coronavirus infection 2 m e t r e s
\.xa
) .
:
-‘v ’“e"es
Cover your nose and mouth when you Avoid dose contact. Maintain at least
cough or sneeze. Use a tissue and dispose 2m distance from anyone coughing or .
of itin a closed bin, or sneeze into your sneezing. Avoid group gatherings. Use
elbow. Then wash your hands with soap. non-contact greetings.
| Stay at home if you
feel unwell. If you
have either a fever,
' cough or difficulty
breathing seek

- immediate medical
Regularly clean frequently touched surfaces Mion i

with disinfectant. Induding door handes,
mobile phones, light switches, ift buttons, You Mokry of
work stations and tables.

Symptoms You may have one or more of these symptoms.
(which are similar to other ilinesses such as cold or flu)
’ 7
0 e
[N ¢
\:

A

High Fever

WaterAid



https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?viewid=70c1017f-b2ee-420e-be53-618e34de5fd2&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Illustrations
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/2. Media/Handwashing Factsheet/Handwashing Factsheet - ENGLISH/Handwashing Factsheet - UNEDITABLE (Eng).pdf&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/2. Media/Handwashing Factsheet/Handwashing Factsheet - ENGLISH
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?viewid=b0518a30-1f48-44c6-871a-6efb92ab07a8&id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Final A4 Size Illustration
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={C85D7750-642C-49DA-B4B2-89177943E6B5}&file=2 Message consistency _WA_WHO_UKGov.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?viewid=70c1017f-b2ee-420e-be53-618e34de5fd2&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Illustrations
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?viewid=b0518a30-1f48-44c6-871a-6efb92ab07a8&id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Final A4 Size Illustration
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/2. Media/Handwashing Factsheet/Handwashing Factsheet - ENGLISH/Handwashing Factsheet - UNEDITABLE (Eng).pdf&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/2. Media/Handwashing Factsheet/Handwashing Factsheet - ENGLISH

Ref ; . | Billboard / back-drop banner: key behaviours to be practiced can be visually
AdyerUsmg hoardlngs. displayed and visual illustration of the behaviours — placed in schools, hospitals,
bill board/back-drop

Examples from Pakistan , Mozambique,
community centres, village / city junction.
banner (TVC)

Myanmar

Mozambique uses mobile car campaign to
target rural communities
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Pakistan: banner at public hand washing stations

Mozambigue: uses trucks to carry key

Myanmar: banner placed
COVID-19 messages

in H&M Factory


https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?FolderCTID=0x0120002B723D1F5E691344922998A0F5114049&id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/5_CP hygiene response/Pakistan/IMG_0334.JPG&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/5_CP hygiene response/Pakistan
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Mozambique/Car around Maputo townships 3.jpg&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Mozambique
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Myanmar/H%26M pics/IMG_3356.JPG&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Myanmar/H%26M pics
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=ok1HEP&cid=7518d98a-2390-4e89-9648-829c53ca3f32&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Mozambique/Car around Maputo townships 2.JPG&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Mozambique
https://www.facebook.com/wateraidmyanmar/
https://www.wateraid.org/pk/covid19-and-wateraid
https://www.wateraid.org/mz/covid-19-em-mocambique

Television and film
(video)

A TV advert/Appeal can be developed using local artist,
musicians, and/or comedians focusing on key behaviours in
response to COVID-19.

Short animated video on all 5 behaviours.

Examples of video & audio assets created by India

Example of a public awareness song produced in Nepal

Animation, small businessman and sign language films produced in
eSwatini

Musician, athlete and persons with disabilities in Zambia are filmed
washing their hands promoting good hygiene behaviours.

Previous Miss Nepal’s use film to promote key behaviours to prevent
coronavirus

Mozambique aired a video which showed people of different abilities
washing their hands in various settings

Pakistan aired a song promoting handwashing at critical times
‘Handwashers are Hero's’ micro film from Burkina Faso

Bangladesh uses a puppet in a video to encourage kids to handwash

Pompi
Musician

Musician in Zambia

i

WA T

Miss Nepal presenting coronavirus related key Mozambique shared a video with people of

behaviours

different abilities


https://www.wateraidindia.in/covid19-video
https://www.youtube.com/watch?v=9OSZqz_MsDw&feature=youtu.be&fbclid=IwAR08bwC8aiGJQCjc35BgZ3i9bkQo6eM4AGoqY8BFTSQy92NujRfZ5uSN0vc
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=cEHAPp&cid=c29a048c-9422-4e2f-bd4e-8ebbbfe22b07&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/eSwatini/Wateraid Animation _ English_watsap.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/eSwatini
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=cEHAPp&cid=c29a048c-9422-4e2f-bd4e-8ebbbfe22b07&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/eSwatini/Mighty Man.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/eSwatini
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/eSwatini/Nkosinathi Dlamini CMPRED.m4v&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/eSwatini
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Zambia/Zambian celeb handwashing video 3 Yo Maps Yo.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Zambia
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Zambia/Zambia boxer handwashing video 06.04.20.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Zambia
https://www.facebook.com/786501464752621/videos/256906678777647/
https://www.youtube.com/watch?v=oNtc9C1p4vU&t=2s
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?originalPath=aHR0cHM6Ly93YXRlcmFpZC5zaGFyZXBvaW50LmNvbS86Zjovcy9xM2l6NjMwMC9FdUlabHIxU1dXeER2NFdleUYxaFlhZ0JwTGZiUjJLWktJWW1Ic1d1U0g0alpnP3J0aW1lPUItY2w1YXJpMTBn&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Mozambique/Mozambique compilation video in Portuguese 16.04.20.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Mozambique
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Pakistan/Pakistan handwashing song (adapted from previous version).mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Pakistan
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Burkina Faso/Micro Films_English Versions/Handwashers are heroes_English version vf.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Burkina Faso/Micro Films_English Versions
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Bangladesh/Bichhuz EP 01 Final Subtitle.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Bangladesh
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Zambia/Zambian celeb handwashing video 3 Yo Maps Yo.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Zambia
https://www.facebook.com/WaterAid-Zambia-786501464752621/
https://www.youtube.com/watch?v=oNtc9C1p4vU&t=2s
https://www.wateraid.org/mz/covid-19-em-mocambique
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?originalPath=aHR0cHM6Ly93YXRlcmFpZC5zaGFyZXBvaW50LmNvbS86Zjovcy9xM2l6NjMwMC9FdUlabHIxU1dXeER2NFdleUYxaFlhZ0JwTGZiUjJLWktJWW1Ic1d1U0g0alpnP3J0aW1lPUItY2w1YXJpMTBn&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Mozambique/Mozambique compilation video in Portuguese 16.04.20.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Mozambique

Television and film
(video)

10 to 20 second videos using graphic/pictures on handwashing and key
behaviours.

Cable TV message: using key behaviours to be focused, develop a cable
TV message and broadcast through national / local television.

Television debate/mediainterview: in coordination with national television
an interaction programme can be organized into national television to
specifically discuss about the virus with public health people and behaviour
change people for promoting key behaviours including handwashing with
soap

The same platform can also be used to conduct a “A surprise letter
exchange” and or live Q&A with the public. Through a surprise letter,
people can send any questions and urge to discuss the importance of
hygiene behaviours.

Emo-Demos/Handwashing explainer: demonstration of hand-washing by
using social leaders/ celebrities and influencers (click for guide), people with
disabilities and repeat the add multiple times.

WaterAid’s 51 second guide to handwashing is available
for downloading on the following channels:

Vimeo
Widescreen
YouTube

Square AB

TippyTap explainer short film (Erench) (English)
Tanzania uses video to promote mobile car campaign
Freqguently asked guestions about handwashing

Key messages for hygiene response to COVID-19
Guidance on working with celebrities and influencers

Example of video from Bangladesh with sign language to
be inclusive of those with disabilities.

Bangladesh short film showing communities fighting
coronavirus

Animation from Pakistan (and with English subtitles )
Short animation from Pakistan

The WaterAid
Guide to
Handwashing

Example of guide to handwashing

_‘._‘ -
Always remember to wash your hands

Pakistan aired a handwashing song

TV discussions in Myanmar



https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={DD9EAA05-D9F2-4B40-914C-E7F6396EAA7D}&file=COVID-19 celebrities %26 influencers.docx&action=default&mobileredirect=true
https://vimeo.com/402885950/b1ba1d121f
https://wateraid.assetbank-server.com/assetbank-wateraid/action/viewAsset?id=149979
https://www.youtube.com/watch?v=nHVIK8fbk9U
https://wateraid.assetbank-server.com/assetbank-wateraid/action/viewAsset?id=149988
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Burkina Faso/Micro Films_Versions Fran%C3%A7aises/Typy tap explainer _french.mov&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Burkina Faso/Micro Films_Versions Fran%C3%A7aises
https://vimeo.com/403663492/4daea2a290
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Tanzania/TZ Project Clear vehicle messaging around Dar 22.05.20/TZ Video 22.05.20.mov&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Tanzania/TZ Project Clear vehicle messaging around Dar 22.05.20
https://www.wateraid.org/uk/the-crisis/hygiene/handwashing-and-coronavirus
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={E9C34225-5C26-4DB2-B86F-68A7182AD3EB}&file=Key messages for COVID 19.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={DD9EAA05-D9F2-4B40-914C-E7F6396EAA7D}&file=COVID-19 celebrities %26 influencers.docx&action=default&mobileredirect=true
https://www.youtube.com/watch?v=NBSdJvsSJsc&feature=youtu.be
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=ok1HEP&cid=7518d98a-2390-4e89-9648-829c53ca3f32&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Bangladesh/Bangladesh stills carousel 05.04.20.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Bangladesh
https://www.youtube.com/watch?v=fY5uoc0Ongw&feature=youtu.be
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=ok1HEP&cid=7518d98a-2390-4e89-9648-829c53ca3f32&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Pakistan/Pakistan animation in Urdu with English subtitles 06.05.20.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Pakistan
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=ok1HEP&cid=7518d98a-2390-4e89-9648-829c53ca3f32&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Pakistan/Corona Water Aid Eng 03 HD (31-03-20).mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Pakistan
https://www.facebook.com/watch/?v=666707817209567
https://www.facebook.com/wateraidmyanmar/
https://www.wateraid.org/pk/covid19-and-wateraid
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Pakistan/Pakistan handwashing song (adapted from previous version).mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Pakistan
https://vimeo.com/402885950/b1ba1d121f

Infographic handwashing video: Handwashing fact-sheet Film describing the science behind handwashing
with soap on preventing COVID-19

Myanmar COVID-19 video

Bangladesh short film showing communities fighting
coronavirus

Documentary (this can be only done in early stage and
maintaining social distancing): working with local media, focusing
on most marginalized people including older people, a short
Television and documentary can be recorded to demonstrate how caretakers and the

film (video) wider community can support these people during COVID-19 crisis Blank video to be contextualised and aired by CPs

Messaging example for Covid Comms

More resources available:

e CP Film Assets

« UK Film Assets

+ Hype about handwashing film

What's
~— kbt all the
W‘O"SE&’%‘T’”%‘%* ¢4 8) hype
e CoOVID - 19 *ﬁ’ | hand

00 0590 omogeSS @ washing?

e

: - i - - What's all the hype about
Myanmar COVID-19 video Animated video on science behind .
handwashing with soap handwashing?


https://www.youtube.com/watch?v=aY5_VVciJv4&feature=youtu.be&app=desktop
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Myanmar/WaterAid Myanmar Covid19 Facebook Animation.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Myanmar
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=ok1HEP&cid=7518d98a-2390-4e89-9648-829c53ca3f32&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Bangladesh/Bangladesh stills carousel 05.04.20.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Bangladesh
https://wateraid.assetbank-server.com/assetbank-wateraid/action/viewAsset?id=139992
https://vimeo.com/399207305/a3729feb3a
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={99A0BB82-DD3D-4E1C-9904-1D0F3EEA2B07}&file=Film Assets for CPs.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={C52C97ED-33C9-453A-9E90-ADC08324C1B0}&file=Film Assets for UK.docx&action=default&mobileredirect=true
https://www.youtube.com/watch?v=10P3sMuydVs
https://www.facebook.com/wateraidmyanmar/
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Myanmar/WaterAid Myanmar Covid19 Facebook Animation.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Myanmar
https://www.youtube.com/watch?v=aY5_VVciJv4&feature=youtu.be&app=desktop
https://www.youtube.com/watch?v=10P3sMuydVs

Social Media

WhatsApp

Instagram

{HONCEY

TikTok Dettol India partner with TikTok for
#HandWashChallenge

Facebook

Twitter Use assets along with key messages.

Examples include:

“We can fight this together”

“Handwashers Hi-HI, Corona Bye-bye”

“Clean family, happy family, clean hands”

“Handwashing saves lives and prevent people from
#COVID-19”

“Your health is in your hands, wash them regularly with soap
and water”

* Mass media how to guide

» Social media & digital guide

» Media briefing pack (ES) (FR) (PT)

* Tanzania using automated chatbox on WhatsApp to spread correct &
verified COVID information

* India used WhatsApp networks to disseminate campaign messages

» Phase Il social media guide

« WhatsApp Broadcast List — information on how to send info to several
contacts

« WhatsApp animated messaging for informal settlements

Country Programme Examples:

» Zambia uses famous singer to initiate #HandWashing challenge
WaterAid Ghana used Instagram for #CleanHandsChallenge

* Myanmar produced videos for Facebook

SafeHands Challenge has been tweeted by various WaterAid Country
* Nigeria uses twitter for informational post

* Programmes and posted on Facebook by WA Cambaodia

South Africa circulated ‘Be a Hero in

WaterAid Nigeria & v
@ @WaterAidNigeria

The #Coronavirus mainly spreads from person to
person through droplet transmission in close contact.

Ensure to clean and disinfect frequently touched
surfaces including phones, door handles, table tops,
light switches and water taps.

(J TIPS TO PROTECT YOURSELF
L0V i AGAINST COVID-19
Clean frequently touched
surfaces

7]
A S:LEAN HANDS ; D
Ghana: Clean Hands Challenge Nigeria: uses twitter for

Your Hood’ on social media on Instagram

informational post



https://www.youtube.com/watch?v=PCMvrUjx0Kg
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={46BC20CC-FAB5-4AC5-B8F5-33043CA96D08}&file=How to do media.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={201F6399-E2DB-4C52-968A-C8088748DAAB}&file=COVID19 Social Media %26 Digital Guide.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={88DD517C-14C0-41B8-BC83-9641BAD12E28}&file=Media Pack_ENG.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={78E7340F-E313-474C-BDF7-0014A06D36F0}&file=Media Pack_ES.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={F2959BFF-A83D-4B9B-90A1-1CBA2CEBD218}&file=Media Pack_FR.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={1B60B073-BC29-4565-BBE4-B9E53EEE3CC2}&file=Media Pack_PT.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={0A0721E0-108A-419E-9A19-F06F1125C351}&file=COVID19 %E2%80%93 Phase II Social Media Guidance and Strategy.docx&action=default&mobileredirect=true
https://faq.whatsapp.com/en/iphone/23782313/?lang=nb
https://www.susana.org/_resources/documents/default/3-3855-7-1589532176.pdf
https://www.facebook.com/watch/?v=219317229130551
https://www.instagram.com/stories/highlights/18102686947077214/
https://www.facebook.com/watch/?v=1330007270541484
https://twitter.com/DrTedros/status/1238412520135757824
https://twitter.com/WaterAidNigeria?ref_src=twsrc^google|twcamp^serp|twgr^author
https://www.facebook.com/CenterforSustainableWater/videos/918592798561335/UzpfSTUwMTk1MzUxOTk2NjI3NDoxNTUzNTg3ODQ0ODAyODMx/
https://www.wateraid.org/uk/where-we-work/south-africa
https://www.facebook.com/WaterAidGhana/
https://www.instagram.com/stories/highlights/18102686947077214/
https://www.wateraid.org/ng/covid-19
https://twitter.com/WaterAidNigeria?ref_src=twsrc^google|twcamp^serp|twgr^author

Social Media

Can create a mini series highlighting key behaviours
appealing to certain audiences and post on social media or
use assets to post messages, stories and facts.

Select menu of ‘social media message / content for each o
the behaviour’

Country Programme Examples:

» Bangladesh uses social media cartoon to appeal to kids and teenagers on
handwashing

* Ghana uses Instagram to answer questions about coronavirus and give
tips to stay safe

Photo Assets created by UK Photo Team — COVID-19 Response
* West Africa

» East Africa

e Southern Africa

« Asia and Pacific Region

¢ Colombia & Nicaragua

e Top 20 Handwashing Images

idBD /7
wate e

P /wazerAi

N

Bangladesh created a social media

cartoon

Handwashing image from Ethiopia

(T . e
E’ wateraid_ghana 13w

w TIPS TO PROTECT YOURSELF
AGAINST COVID-19 What is Coronavirus?

o
228

Ghana uses Instagram to answer
guestions about coronavirus and give
tips to stay safe



https://wateraid.sharepoint.com/:x:/r/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/10 Key focus behaviours to prioritize/Copy of Copy of Covid-19 WA SMS messagesFINAL.xlsx?d=w713aa5ee44b54a33a8e0346dbd2f489a&csf=1&web=1&e=WUaZLN
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=ok1HEP&cid=7518d98a-2390-4e89-9648-829c53ca3f32&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Bangladesh/Bichhuz EP 01 Final Subtitle.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Bangladesh
https://www.instagram.com/stories/highlights/17856651733748224/
https://wateraid.assetbank-server.com/assetbank-wateraid/images/assetbox/c5254381-338e-4c04-a168-6433a3c2d4b2/assetbox.html
https://wateraid.assetbank-server.com/assetbank-wateraid/images/assetbox/ae6adcce-68ce-4640-ad6f-fc3e71a7ca7e/assetbox.html
https://wateraid.assetbank-server.com/assetbank-wateraid/images/assetbox/0d0372a1-1fc2-499b-8a61-f004b0584fa8/assetbox.html
https://wateraid.assetbank-server.com/assetbank-wateraid/images/assetbox/31d65642-4fdb-4e97-b818-23eaaa6dc5dc/assetbox.html
https://wateraid.assetbank-server.com/assetbank-wateraid/images/assetbox/fc38a102-a824-466c-a1e7-a1d9c27a2114/assetbox.html
https://wateraid.assetbank-server.com/assetbank-wateraid/images/assetbox/851dbf2e-f042-4ef0-909c-858f8778a1fc/assetbox.html
https://www.wateraid.org/bd/covid19
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=ok1HEP&cid=7518d98a-2390-4e89-9648-829c53ca3f32&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Bangladesh/Bichhuz EP 01 Final Subtitle.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Bangladesh
https://twitter.com/WaterAidEA
https://www.facebook.com/WaterAidGhana/
https://www.instagram.com/stories/highlights/17856651733748224/

Print media

Newspaper: coordinate with media network representatives
(Gov-led would be good) and understand whether they are
putting the right content for preventive measures. Develop
content focusing on key promotional behaviours using key

Follow social media guidelines:
* Mass media how to guide
» Social media & digital guide

illustrations — should be visually dominated.

eSwatini created newspaper articles

» wWenea a Covi Pal de educado
de prevengio da Covid-19 w:urmm“mwmm
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Mozambigue featured their work in
main national newspaper
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CLEAN WATER. DEGENT
TOILETS. GOOD HYGIENE
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Clean water.

Decent toilets. Improved =
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Good hygiene. Il oohaviour

ovorywhere has
safe water, sanitation and hyglene

eSwaltini newspaper article

In Touch

News from
WaterAid
Spring 2020

Climate change is a
water crisis: investing
now for the future.

Handwashing saves
lives: responding to a
global emergency.

WaterAid

Annual newsletter from WaterAid UK
on response to coronavirus



https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={46BC20CC-FAB5-4AC5-B8F5-33043CA96D08}&file=How to do media.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={201F6399-E2DB-4C52-968A-C8088748DAAB}&file=COVID19 Social Media %26 Digital Guide.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/eSwatini/WaterAid Article 2.jpg&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/eSwatini
https://www.facebook.com/wateraideswatini/
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/eSwatini/WaterAid Article 2.jpg&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/eSwatini
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=ok1HEP&cid=7518d98a-2390-4e89-9648-829c53ca3f32&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/6. Print materials/In Touch_Spring_2020_final(3).pdf&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/6. Print materials
https://www.wateraid.org/uk/
https://www.wateraid.org/mz/covid-19-em-mocambique

Print media

[llustrations, visual images (Posters, pamphlets, leaflets):
Develop content focusing on key promotional behaviours using
key illustrations — should be visually dominated and link to
emotional drivers, such as affiliation, nurture and justice.

A illustration showing preventive measures to
reduce the risk of infection from COVID-19
illustration from Malawi

Mother and child illustration Mozambique
lllustration from Myanmar in ethnic languages
TippyTap poster instructions

How to reduce COVID-19 in field and factory work
illustration

Matenda a Coronavirus ndiwopeweka

Anyamata ndi asungwana
sambani m’manja ndi Sopo nthawi
zonse kuti mupewe matenda
a Coronavirus.

@ 55& SWateraid e

Malawi created illustration promoting
handwashing

Symptoms YYou may have one or more of these symptoms
(which are similar to other illnesses such as cold or flu)

Coronavirus

(COVID-19) ’.
M

How to reduce the risk of -
Coronavirus infection High Fever

Frequently wash both hands - Stay at home if you feel unwell.
thoroughly with soap and If you have either a fever,
water for 20 seconds. cough or difficulty breathing
Before eating, feeding seek immediate medical
others and touching your ° attention - call in advance,

face/nose.
Follow your

After going to the toilet, Ty

after touching frequently e g} \Z t‘a rgh
touched surfaces or being 5 s JLHoe

in contact with dirt, dust b ; advice

or fluid.

L)
2 metres 1
- E ] "o (1]

Avoid close contact. Maintain at least Regularly clean frequently touched surfaces
2m distance from anyone coughing or with disinfectant. Including door handles,
sneezing. Avoid group gatherings. Use mobile phones, light switches, lift buttons,
non-contact greetings. work stations and tables.

lllustration describing symptoms
and prevention of COVID-19

4 Estamos cientes que com o envolvimento da a

Mulher mogambicana na luta contra o COVID-19, WaterAid
aVictdria seré certa! T

Mozambigue created an
illustration of a mother helping her
child handwash



https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/COVID-19_New_Hygiene_Poster_A4_01.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=FZ4rWL&cid=72e3b9a9-bb00-411c-92cb-8077cbd00e0d&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Mozambique/Mozambique mother and child poster.jpg&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Mozambique
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=FZ4rWL&cid=72e3b9a9-bb00-411c-92cb-8077cbd00e0d&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Mozambique/Mozambique mother and child poster.jpg&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Mozambique
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=FZ4rWL&cid=72e3b9a9-bb00-411c-92cb-8077cbd00e0d&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Myanmar/WAMM Kachin Language Covid19 Poster.pdf&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Myanmar
https://sites.google.com/view/tippy-tap-posters-translated/home?fbclid=IwAR0apLCJyhDzrx3DGm_voKuHib-QWJqAehLdVYQ9i2W0CMrXbRmGOL_0a2w
https://wateraid.assetbank-server.com/assetbank-wateraid/action/viewAsset?id=152178&index=2&total=0&
https://www.wateraid.org/mw/
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Malawi/MalawiPoster 22,05,20.jpg?csf=1&web=1&e=iy0IQI&cid=01666e50-59e7-4332-8778-51128d6cf890
https://www.wateraid.org/mz/
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=FZ4rWL&cid=72e3b9a9-bb00-411c-92cb-8077cbd00e0d&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Mozambique/Mozambique mother and child poster.jpg&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Mozambique
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/COVID-19_New_Hygiene_Poster_A4_02.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused

» Chalk circles are being drawn in Bangladesh and India around water
points and public toilets

» Stickers have been created in Zambia to remind people to maintain
physical distance in public areas such as banks, markets and shops.

* Many handwashing stations come branded with images reminding
people of the steps for handwashing

» Poster of key hygiene cues 7 languages

» Various images to demonstrate physical distancing have been created
for CPs to use for their context.

» Social Distance Assets

D H To protect yourself and your family from the
« PN EQ Coronavirus, keep a distance of 2 metres from others.

© @ e |

Q O& 2 metres = 200 cm = 6 feet 7 inches
2%
55

Nudges/Visual Visual cues and nudges should reinforce and remind

Reminders people of key behaviours to be practiced. Examples include
disturbing the settings, such as placing handwashing
facilities and soap in key locations.

S
§<>49

A WA
s AV
Keep a 1m distance between you and others
to minimise the spread of COVID-19

8 Wateraid About a length of a cow

Bangladesh : circles drawn to encourage Zambia: physical distancing in shops Example visual to demonstrate

physical distance while queuing physical distancing


https://www.wateraidindia.in/handwashing-posters
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/5. Digital/Phase II toolkit&p=true&originalPath=aHR0cHM6Ly93YXRlcmFpZC5zaGFyZXBvaW50LmNvbS86Zjovcy9xM2l6NjMwMC9FaEh4MFFvWjlQaERrVWRHeUpfZVhUVUJDNXEzbmZGazF3ZUNyTnFKZFlzbU1BP3J0aW1lPTNBQ1h4cF94MTBn
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=ok1HEP&cid=7518d98a-2390-4e89-9648-829c53ca3f32&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/5. Digital/Phase II toolkit/Social distancing images.zip&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/5. Digital/Phase II toolkit
https://www.facebook.com/WaterAid-Zambia-786501464752621/
https://www.wateraid.org/bd/covid19
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/5. Digital/Phase II toolkit&p=true&originalPath=aHR0cHM6Ly93YXRlcmFpZC5zaGFyZXBvaW50LmNvbS86Zjovcy9xM2l6NjMwMC9FaEh4MFFvWjlQaERrVWRHeUpfZVhUVUJDNXEzbmZGazF3ZUNyTnFKZFlzbU1BP3J0aW1lPTNBQ1h4cF94MTBn

Nudges/Visual
Reminders

Visual cues and nudges should reinforce and remind
people of key behaviours to be practiced. Examples include
disturbing the settings, such as placing handwashing
facilities and soap in key locations.

» Various images to demonstrate physical distancing have been created
for CPs to use for their context.

* Branded handwashing facilities to remind people the proper way to
wash hands for 20 seconds

lua)s bliodl_yuplg ligygs

Pakistan promoting physical distancing Handwashing facility in Nepal branded

with stickers reminding the
handwashing steps

To protect yourself and your family from the
Coronavirus, keep a distance of 2 metres from others.

2 metres = 200 cm = 6 feet 7 inches

L
N

@Waterdid Two shopping trollies together

Example visual to demonstrate
physical distancing


https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/5. Digital/Phase II toolkit&p=true&originalPath=aHR0cHM6Ly93YXRlcmFpZC5zaGFyZXBvaW50LmNvbS86Zjovcy9xM2l6NjMwMC9FaEh4MFFvWjlQaERrVWRHeUpfZVhUVUJDNXEzbmZGazF3ZUNyTnFKZFlzbU1BP3J0aW1lPTNBQ1h4cF94MTBn
https://www.wateraid.org/pk/covid19-and-wateraid
https://www.wateraid.org/global-covid-19-response/nepal
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/5. Digital/Phase II toolkit&p=true&originalPath=aHR0cHM6Ly93YXRlcmFpZC5zaGFyZXBvaW50LmNvbS86Zjovcy9xM2l6NjMwMC9FaEh4MFFvWjlQaERrVWRHeUpfZVhUVUJDNXEzbmZGazF3ZUNyTnFKZFlzbU1BP3J0aW1lPTNBQ1h4cF94MTBn

Note: these will likely be used in Phase Il response

Hygiene Behaviour Change Package
Materials

Behaviour change package are comprised of components and

materials that link package together

« Child life game: walk forward and backwards game through
child’s life timeline using child mask

« Card game distribute 5 positive and 5 negative behaviours and
have players rank

« Visual painting of target behaviours on walls/billboards

Flip charts, costumes, masks

* Awards

* Bangladesh ‘Ideal Family’ gave awards to
winners which included a crest

* Nigeria ‘Clean Community’ families were
given ‘clean family zone; hoarding board if
they met good behaviour criteria

« Mali used social art, music and dance in
‘Healthy Communities’ campaign.

* Bangladesh uses a puppet in a video to
encourage kids to handwash

,F‘S

PUppets used for story telling

Costumes and masks used in Mali as part of
social arts driven ‘Healthy Communities’
campaign.

Story of well being drama performed in
Bangladesh for ‘Ideal Family’ campaign



https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Bangladesh/Bichhuz EP 01 Final Subtitle.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response/8. Content from CPs/CP assets/Bangladesh
https://www.wateraid.org/where-we-work/mali
https://www.wateraid.org/bd/covid19

Note: these will likely be used in Phase Il response

Hygiene Behaviour Change Package
Materials (for second phase)

Behaviour change package are comprised of components and

materials that link package together

« Child life game: walk forward and backwards game through
child’s life timeline using child mask

« Card game distribute 5 positive and 5 negative behaviours and
have players rank

« Visual painting of target behaviours on walls/billboards

Flip charts, costumes, masks

* Awards

Branded mirror

Wheel of Hygiene

Good and bad face mask
Programme banner

Hot potato game

&)
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Branded mirror as part of Nepal
‘Ideal Family’ campaign. Mirror act
as visual cues to remind
behaviours

Good and bad mask to
play child life game with
story board

Branded bib with
message “did you wash
your hands with soap
before feeding me?”

Fan with a visual
illustration of
behaviours

Wheel of Hygiene



https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?csf=1&web=1&e=8dNDoa&cid=0c78e623-6ce1-4412-be8e-af4bdc5041b0&FolderCTID=0x0120002B723D1F5E691344922998A0F5114049&id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Existing package materials/Nepal/7-Home Mirror.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Existing package materials/Nepal
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?csf=1&web=1&e=8dNDoa&cid=0c78e623-6ce1-4412-be8e-af4bdc5041b0&FolderCTID=0x0120002B723D1F5E691344922998A0F5114049&id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Existing package materials/Nepal/9-wheel of hyeiene-revised 2019.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Existing package materials/Nepal
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?csf=1&web=1&e=8dNDoa&cid=0c78e623-6ce1-4412-be8e-af4bdc5041b0&FolderCTID=0x0120002B723D1F5E691344922998A0F5114049&id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Existing package materials/Nepal/4-good %26 bad face - mask-revised-A4.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Existing package materials/Nepal
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?csf=1&web=1&e=8dNDoa&cid=0c78e623-6ce1-4412-be8e-af4bdc5041b0&FolderCTID=0x0120002B723D1F5E691344922998A0F5114049&id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Existing package materials/Nepal/3-Program Banner (Karyakarma Banner)-revised 2019.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Existing package materials/Nepal
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?csf=1&web=1&e=8dNDoa&cid=0c78e623-6ce1-4412-be8e-af4bdc5041b0&FolderCTID=0x0120002B723D1F5E691344922998A0F5114049&id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Existing package materials/Nepal/8-Hot Potato game.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Existing package materials/Nepal
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?csf=1&web=1&e=8dNDoa&cid=0c78e623-6ce1-4412-be8e-af4bdc5041b0&FolderCTID=0x0120002B723D1F5E691344922998A0F5114049&id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Existing package materials/Nepal/7-Home Mirror.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Existing package materials/Nepal
https://www.wateraid.org/global-covid-19-response/nepal
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?csf=1&web=1&e=8dNDoa&cid=0c78e623-6ce1-4412-be8e-af4bdc5041b0&FolderCTID=0x0120002B723D1F5E691344922998A0F5114049&id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Existing package materials/Nepal/9-wheel of hyeiene-revised 2019.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/6_Illustration_Key behaviours to be focused/Existing package materials/Nepal

Webpage/Blog

A webpage or blog can be used to highlight key activities being
implemented, to showcase positive behaviours or to raise
awareness of key issues — such as equality, inclusion and
human rights — at the heart of the hygiene behaviour change
campaign.

WaterAid’s positioning & phased response to COVID-19
WaterAid’s response to COVID-19

Putting equality and inclusion at the heart of our response
Four things that help water services combat the pandemic
CP COVID-19 webpages:

WA India — have creative, audio & video repository
WA Rwanda

WA Tanzania

WA Bangladesh — have posters & videos to use

w
WaterAid Ourwork v Expertopition

How can we ensure everyone can wash their hands with soap and water, to

protect lives from COVID-19?

Posted by Orm Prasad Gautem, Kiairul Idam and Erik Hervey o0 20 Warch 2020 in Hygiene, Health

Om Prasad Gautam, Khairul Islam and Erik Harvey discuss the

importance of handwashing with soap and water in reducing the risk

of infection from COVID-19, and highlight what the water, sanitation
1 and should o'

s g | Amessage from WaterAid UK's Director of International Programmes, in
response to the coronavirus outbreak

Poted by Diga Ghazeryn en 24 Match 2020

and hygi

peemic We're living throug ply worrying time, To defeat this p

COVID-13, the iliness caused by the coronavirus that emerged at the end n re b doth hing that our instincts can hardly

of 2019, is spreading around the world fast, and specific treatment, bear - tostay apart. And yet, while we may be separated physically,
n we can and must work together to tacke this global crisis,

WaterAid’s positioning

WaterAid’s response to COVID-19

w
IWateraid Ouwork v Eeriopinion  Pubicstions  Projecisindevents v COVIDAQ Q m

Putting equality, inclusion and rights at the centre of a COVID-19 water,
sanitation and hygiene response

Posted by Prys Nat

oding on 2 el 2020 Egalty, incuson and husman

The poorest and least powerful sections of all societies are likely to be
n worst affected in crises, but we can work to alleviate inequalities

through our response. Priya Nath and Louisa Gosling highlight how
u our emergency response to the coronavirus pandemic can mitigate

new and existing vulnerabilities among people affected,

e
. Handwashing with soaps th irstine of defence intacking the COVID3

A focus on equality and inclusion



https://washmatters.wateraid.org/blog/how-to-ensure-everyone-can-wash-hands-to-protect-lives-from-covid19
https://www.wateraid.org/uk/blog/a-message-from-Olga-Ghazaryan-in-response-to-coronavirus
https://washmatters.wateraid.org/blog/putting-equality-inclusion-and-rights-at-centre-of-covid-19-water-sanitation-and-hygiene-response
https://washmatters.wateraid.org/blog/four-things-that-help-water-services-to-combat-the-covid-19-pandemic
https://www.wateraidindia.in/covid19
https://www.wateraid.org/where-we-work/rwanda
https://www.wateraid.org/tz/covid19-and-handwashing
https://www.wateraid.org/bd/covid19
https://www.wateraid.org/uk/blog/a-message-from-Olga-Ghazaryan-in-response-to-coronavirus
https://washmatters.wateraid.org/blog/how-to-ensure-everyone-can-wash-hands-to-protect-lives-from-covid19
https://washmatters.wateraid.org/blog/putting-equality-inclusion-and-rights-at-centre-of-covid-19-water-sanitation-and-hygiene-response

Attend WASH and health cluster meetings and coordinate forthe | « WaterAid recently supported district-wide data collection
response. Work with humanitarian partners. in Rwanda, Myanmar, Pakistan, Nigeria
. . Work with humanitarian partners through WASH and health » WaterAid can influence on target areas and populations
Coordination clusters organized by OCHA. that need to be considered due to specific needs or lack
of access to WASH
WaterAid can influence target populations and urge for donor for |  Click this dashboard to see up-to-date COVID-19
flexible funding for response actions. statistics globally
Reset

Number of Confirmed Cases Over Time
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COVID-19 confirmed cases from OCHA Humanitarian Data Exchange Up-to-date COVID-19 cases dashboard by
Johns Hopkins


https://reliefweb.int/topics/covid-19
https://coronavirus.jhu.edu/map.html
https://reliefweb.int/topics/covid-19
https://coronavirus.jhu.edu/map.html

Installation of
handwashing facilities

Non-contact These should be "hands-free". Ideal for public
spaces.

Household Should be cost effective for household.

Public Installation of handwashing stations in areas
such as slum entrances, train stations, bus stops, market places.

Video on how to make a tippy tap

Nepal contactless handwashing facility brief

Bangladesh example of portable handwashing stations

Resource for design specification for handwashing
stations in public places and buildings



https://twitter.com/WashEmApp/status/1241707881206087681
https://vimeo.com/403663492/4daea2a290
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/5_CP hygiene response/Nepal/Technical Brief-contactless handwashing station .pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/5_CP hygiene response/Nepal
https://wateraid.sharepoint.com/:p:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={44A32D8A-C294-44DD-91CB-FCD1543D645E}&file=Hand Washing Stations_PPT_V3_24032020.pptx&action=edit&mobileredirect=true&cid=a147ffdf-b3fd-4d8f-8b4a-f42bc16aaae4
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/8 Technical Questions and Answer/Design specification for public handwashing stations v1.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/8 Technical Questions and Answer

Handwashing facilities

To practice handwashing behaviour, handwashing facilities with
soap and water are needed in key locations where behaviours
happen. This is why provision and installation of handwashing
facilities is crucial in the first and second phase of our response.
Handwashing stations are being recommended for households and
are being installed at scale in public places (including markets,
restaurants, public transport hubs, public/communal toilets,
public/commercial buildings, schools and healthcare facilities). As
we work in diverse areas where water is scarce, resources are
limited and the need is great — it is vital to ensure our hygiene
response and handwashing facilities are inclusive and accessible to
all. Any handwashing facilities should also avoid cross-
contamination / spread of virus so we are also promoting ‘hand’s
free / contact less handwashing facilities’.




Handwashing facilities: Public places and buildings

General design principles:

=
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~N o

10.
11.

Reliable and low-maintenance — need to be especially robust/durable to withstand high-use
Design life —is this an emergency unit for short-term (eg a quarantine centre) or expected to last many
years?

Sufficient taps for peak demand — need to have sufficient taps for maximum number of users and
ensure space for social distancing

Ease of construction — need to be relatively quick to assemble but without compromising guality
User-centred design — prototypes should be checked with wide range of users and feedback
incorporated into the design. Should be attractive to encourage use

Accessible to all users —including people with disabilities and children

Contactless — the tap and soap dispenser should be foot or sensor operated to limit touch

Unit cost — should be balanced against the first criteria to produce durable and reliable handwashing
stations

Sufficient water and soap available at all times — need to ensure quantity sufficient for rigorous
handwashing for 20 seconds yet avoid wasting water

Minimise risk of theft/vandalism — should be difficult to damage or remove components
Sustainability —where possible install / promote permanent / semi-permanent facility with full
ownership from the respective user committees / networks / institutions. The operation and its
maintenance has to be ensured.



Handwashing facilities: Public places and buildings

Examples from Bangladesh

Paddle type handwashing station

Circular tank type Drum type


https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={44A32D8A-C294-44DD-91CB-FCD1543D645E}&file=Hand Washing Stations_PPT_V3_24032020.pptx&action=edit&mobileredirect=true&cid=a147ffdf-b3fd-4d8f-8b4a-f42bc16aaae4
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/5_CP hygiene response/Bangladesh/WA Bangladesh Handwashing Stations Manual.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/5_CP hygiene response/Bangladesh

Handwashing facilities: Public places and buildings

Examples from Bangladesh Water reservor 100 itr

Small Paddle Type Contactless Hand Hygiene Station
(single user)
* Low cost, yet highly effective solution for low-income
communities
»  Circles mark proper place to stand for safe physical distance
* Placed inside slums
* Unit Cost: 8000 BDT or 95 USD

1"x1" profile 3mm

Lever press on/off water tap

Using the handwashing station in slums while maintaining

physical distance with visual clues
1"x1" box 10" lon




Handwashing facilities: Public places and buildings

Examples of disability friendly handwashing facilities

Mozambique a
women in a
wheelchair easily
practices
handwashing

1 One WaterAid.
Three goals.

Bangladesh - contactless inclusive handwashing
station which is installed by our partner SKS
Foundation at Dharmashala Camp, Saidpur

Inclusive handwashing facility in Zambia



Handwashing facilities: Public places and buildings

Sierra Leone



https://twitter.com/WashEmApp/status/1241707881206087681

Handwashing facilities: Public places and buildings

Design and Components of
Example: Nepal has developed contactless handwashing stations Contactless Handwashing station

which is a simple mechanism operated by the foot.

See example of use here and detailed demonstration here

500 or 200 litre plastic drum

500 or 200 litre plastic drum .

. —
25x5 mm MS flat plate for side =
protection T
—t»
Metal tap (ball valve type)
— >

15 inch plastic bowl for basin VJ.;

i
2.5mm flat plate basin stand

20 litre plastic drum20 litres plastic S0

bucket for greywater N
greyw - __l 450—
1"x1” MS square pipe placed inside 2”&,

square pipe for pedal operation

] o

800

I —

}

Pedal to operate tap and soap
dispenser

8



https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/5_CP hygiene response/Nepal/Technical Brief-contactless handwashing station .pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/5_CP hygiene response/Nepal
https://www.youtube.com/watch?v=nkWLSGcgFnk
https://www.youtube.com/watch?v=poGk82Kvf_c

Handwashing facilities: Public places and buildings

Example from Malawi

Malawi

Pedals which operate soap and water These hands-free washing devices, along with
dispensers soap and sanitisers, have been distributed to
hospitals and health centres in Malawi


https://www.facebook.com/WateraidInMalawi/videos/559700331313951/

Handwashing facilities: Public places and buildings

Examples from Pakistan

Pakistan

15238 blisl-guyilglgyeS
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Handwashing facilities: Public places and buildings

Examples of handwashing facilities for schools




Handwashing facilities: Household level

General design principles:

1. Accessible — need to consider household and who will be using facilities in order to make it easy for everyone to
access; consider children, older individuals or those with disabilities.

2. Cost-effective — handwashing facility needs to suit budget of household and durability of construction materials should
be considered.

3. Attractive and engaging - to encourage use handwashing facility should be attractive and soap should be placed

where it will be seen and can easily be used. Accessories such as mirrors or behaviour change messages might

Increase use.

Sustainable — facility should be long lasting and supplies easily and locally available if there needs to be any repairs

Context specific: household should encourage to build locally feasible, appropriate and context specific facilities such

as; a basic minimum ‘bucket with tap’ including waste water collection container with availability of soap and water in the

specific location (inside the kitchen and closer to the toilet).

S

Additional resources:

» For accessible and inclusive examples, see compendium of

portable sink in Southeast Asia
« Handwashing for low resource settings
« UNICEF handwashing with soap



https://washmatters.wateraid.org/sites/g/files/jkxoof256/files/Compendium of accessible WASH technologies_3.pdf
http://watershedasia.org/household-handwashing-in-southeast-asia-labobo-usage-study-2019/
https://opendocs.ids.ac.uk/opendocs/bitstream/handle/20.500.12413/15241/Handwashing_Compendium_for_Low_Cost_Settings_Edition_1.pdf?sequence=1&isAllowed=y
http://www.fountainheadsolution.com/draft/covid19/mobile/index.html

Handwashing facilities: Household level

Example: TippyTap

What is a

It is a simple device that can be used to wash hands. It
works by using the foot to tap a lever to tip water out from
a container. This means hands can be washed without
touching the stand — therefore stopping the spread of dirt
and bacteria.

how to build

Step 1:
Use screwdriver to make 2 holes in the top of the
milk container, either side of the lid

Step 2:

Construct the frame out of the sticks by pushing
them into the ground in a tepee shape, and tying
together at the top with a string

Step 3:
Put the stones on the ground underneath to
stop puddles from forming.

Step 4:
Lay the shorter stick horizontally across the two
tepee shapes you've formed with the longer

sticks.

Step 5:

Tie a piece of string to one end of the second
shorter stick. Then tie the other end of the string
to the neck of the milk bottle.

Step 6:

Half fill the milk bottle with water and place the
crossbar through the handle. When you place your
foot on the stick, the container will tip forward and
you can wash your hands!

TippyTap poster instructions in various languages


https://vimeo.com/403663492/4daea2a290
https://sites.google.com/view/tippy-tap-posters-translated/home?fbclid=IwAR0apLCJyhDzrx3DGm_voKuHib-QWJqAehLdVYQ9i2W0CMrXbRmGOL_0a2w

Handwashing facilities: Household level

Examples from Bangladesh

i

Example household handwashing Bucket with tap, installed inside the Drum with tap
facility kitchen along with plastic bow! for
basin




Handwashing facilities: Household level

Example from Cambodia

Example from Uganda

Many households in the
Kamwokya settlement

in Kampala cannot
afford to buy hand
sanitisers, so they mix
soap and water in
plastic bottles and
hang them on the
entrance of to the house
to wash hands.




Handwashing facilities: Household level

Examples from Myanmar

Examples from Madagascar

Tippy Tap installed to encourage
children to wash their hands (left)
and handwashing basin (above) Example of household handwashing

facility being used in Madagascar

provided by WaterAid.

WaterAid



Additional Handwashing Facility Resources:

IDS handwashing compendium for low
resource settings

UNICEF handwashing facility factsheet
UNICEF COVID-19 handwashing with
soap facilities

Resource for design specification for
handwashing stations in public places
and buildings

,,
. | -
RGP SIS S e i

Tapstand in Nepal Child using Happy Tap in Cambodia


https://www.ids.ac.uk/publications/handwashing-compendium-for-low-resource-settings-a-living-document/
https://www.unicef.org/documents/handwashing-stations-and-supplies-covid-19-response
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/9.2 External resources/COVID%E2%80%9319 HANDWASHING WITH SOAP (HWWS) FACILITIES.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/9.2 External resources&p=true&originalPath=aHR0cHM6Ly93YXRlcmFpZC5zaGFyZXBvaW50LmNvbS86Yjovcy9JUERDT1ZJRDE5UHJlcGFyZWRuZXNzYW5kUmVzcG9uc2UvRWJaNlVCNFQ0RjlLaWtPZ1J3QXBmUW9CRDc3WWc3RUNHNjByNUtzeFJhSlRHZz9ydGltZT1WaEdubE92NDEwZw
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/8 Technical Questions and Answer/Design specification for public handwashing stations v1.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Hygiene/8 Technical Questions and Answer

Example of secondary behaviour (context-specific)

WHEN T0 USE A MASK

For healthy people wear a mask only if you are
taking care of a person with suspected 2019-
nCoV infection

Wear a mask, if you are coughing or sneezing
Masks are effective only when used in
combination with frequent hand-cleaning with

alcohol-based hand rub or soap and water

If you wear a mask then you must know how to
use it and dispose of it properly

(@*@ World Health
(¥ Organization

WaterAid guidance on wearing a mask — only
for CPs where government is mandating
masks in public places. WHO advice on

masks can be found here.
Video on how to correctly wear a face mask

Does chewing betel nut have an
effect on COVID-19?

Chewing betel nut, also
known as areca, does not
protect against COVID-19.
In fact, chewing betel nut
causes cancer and
increases the risk of
cardiovascular diseases —
both of which increase the
risk of severe COVID-19.
Spitting spreads droplets
which transmit diseases
including COVID-19.

#COVID19
March 2020

WHO Papa New Guinea advice on chewing
betel nut and COVID-19

SAY NO TO
TOBACCO IN THE
TIME OF COVID-19
AND ALWAYS

SMOKING MAKES YOU MORE VULNERABLE TO COVID-19

X
B

hY

Increased risk of
serious illness due
to unhealthy lungs

Higher chance of
transmission from
hand to mouth

SO, STOP SMOKING AND GIVE YOUR LUNGS A CHANCE

#COVID19
March 2020

WHO COVID-19 & tobacco statement


https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={0794676E-9B6E-4254-84B1-DD3E17F23582}&file=Guidance for CPs on wearing masks Dr Om.docx&action=default&mobileredirect=true
https://www.who.int/publications-detail/advice-on-the-use-of-masks-in-the-community-during-home-care-and-in-healthcare-settings-in-the-context-of-the-novel-coronavirus-(2019-ncov)-outbreak
https://wateraid.sharepoint.com/sites/q3iz6300/Annual Story 2020/Forms/AllItems.aspx?csf=1&web=1&e=hRi3n1&cid=f9a12e8c-28ea-40e1-8c09-6de18f314fb7&FolderCTID=0x01200020796BFB7882E64C8534FF803CB13712&id=/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets/Zambia/How to wear a face mask video Lulu Wood.mp4&parent=/sites/q3iz6300/Annual Story 2020/COVID-19 response
https://www.facebook.com/WHOPapuaNewGuinea/photos/a.1582750145337300/2611195385826099/?type=3&theater
https://www.who.int/news-room/detail/11-05-2020-who-statement-tobacco-use-and-covid-19

Second phase of our hygiene campaigns-COVID-19

Objective: To intensify established hygiene behaviour change programmes for sustained
behaviour change and deliver mass campaigns in response to COVID-19

Top-line Guidance Menu of activities

Time: 6 months +

Delivery channel: leverage ongoing hygiene campaigns’
delivery modality + continuing mass media + installation of
handwashing facilities at scale.

Exposure: frequent - direct (in any campaigns) + indirect
Behaviours: 5 key behaviours linked with COVID19 + WA's
ongoing campaign focused behaviours

Target Groups: general public (households), health care
staffs, students, workforce and celebrities (secondary)
Branding: use existing branding

Outcomes: improved hygiene behaviours and handwashing
facilities (change in scripts + disturb settings + change social
norms)

Fidelity: consistency in messages and delivery of package
Key motives: Affiliation, Nurture, Status, and Disgust (only
linked with diseases).

Make hygiene programme empowering, gender sensitive,
accessible.

Reassess the situation based on the disease transmission.
Support government and civil society partners to intensify the ongoing
hygiene behaviour change campaigns focusing on sustain behaviour
change through multiple touch points including inter personal and
community events, while continuing the digital and mass media campaign.
Campaign activities (existing campaigns) includes games, competitions,
story, pubic rewards, emo-demo, placement of visual cues, nudges,
demonstration of emotional videos while also continuing mass/digital/social
media campaign.

Installation of innovative and accessible handwashing facilities

Lobby for long-term investment on hygiene behaviour change programme by
donor, and Govt and policy change work.

Demonstrate and lobby for integrated hygiene promotion/BC
programme — within WASH, health, and education

Extract WA's organizational learnings on HBC (response and recovery) and
shared and develop different standards documents

Long-term: continue our ongoing robust HBC programme across the
countries using behaviour centred approach (South Asia and Africa)

WaterAid



Phase Il Response: WaterAid’s focus core hygiene behaviours

Community settings

hygiene

Menstrual
hygiene

Food Food
Hygiene (V) Hygiene
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Use of clean Q Use of clean
toilet Vs toilet
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-
Use of safe (@) Use of safe
water V) water

Handwashing
with soap

s
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with soap

Healthcare settings
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management
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hygiene

Food Food
Hygiene Hygiene
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toilet Q. toilet
7
S
CHEC
Use of safe Use of safe
water water

Handwashing
with soap

Handwashing
with soap

Handwa
shing
with
soap

Safe
Water
Manage
ment
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Food
Hygiene

Menstru
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Hygiene

L 3 L 3 [ K d i t.
Campaign inspiration (desire

Frequently washing both hands with
soap and water at critical moments
such as after defecation and cleaning
a child’s bottom, before eating and
before feeding children, after touching
dust/dirt/waste, and other critical
moments for different professional
groups.

Safe and domestic water
management from source to the point
of consumption (collection,
transportation, storage, household
water treatment and consumption).

Safe and hygienic
management/disposal of human
excreta (including child’s) and
cleanliness of sanitation facilities (no
smell, no visible faeces and flies,
availability of water and soap/cleaning
agents near toilet).

Food hygiene (especially in relation to
weaning and child food) such as
thorough cooking and re-heating,
handwashing with soap before
feeding/eating, cleanliness of serving
utensils using ash/soap, and proper
storage of cooked food.

Menstrual hygiene and its
management both in
households/community and
institutional settings.

Sustained behaviours change at scale in different settings

-

B [ E

COVID-19 related primary key hygiene behaviours will be continuously promoted in second phase of our response as well.



WA'’s approach to hygiene behaviour change: second phase

How we design, implement and evaluate hygiene behaviour change programme

Create: package design Build: Formative Research Assess: analysing known / unknown

Behaviour Setting

Environment Behaviour Improved

(physical, » Brain (key hygiene health and

_ seeel, (mofives) behaviours) | dignified life
biological and

policy)

Intervention

Surprise Revaluation Performance

(Pre-testing and capacity building)

(wsiuoyosw Yopqpas)

PE—— -

Deliver: intervention implementation Evaluate: Baseline, follow-up, process documentation

To improve health, we need to change hygiene behaviour and influence policy. To do this, we aim to change the physical and social environment
and motivate people to think and act differently.
Note: in second phase, we will ramp-up the existing hygiene campaign design through robust process



Ongoing/in-design Hygiene Campaigns — second phase

¢

T oSl

Ideal family campaign in Lo

Clean Green Campaign in . L

: i into i izati Best Family Campaign in
Nepal: hygiene into immunization Pakistan (in operation) y paig

(in operation) Bangladesh (in operation)

Clean family campaign in
Nigeria (in operation)

Clean Burkina Campaign in
Burkina Faso (in design)

L

ADEUS
CLEAN —
Izay madio, mamiratra.

C AMPAI GN

Mamiratra (shining) campaign in Bye-Bye Cholera Campaign in P—.—
. . Kutuba (clean campaign in
Clean campaign in Malawi (In Madagascar Mozambique (Zambia) palg
operation (in Operation) (in operation)

weneya Gingy,

Clean family campaign in Sierra-
Leone (In design)

op uBEdip,

£ A4 (TSEDU. Ethiopla) S ?
“TSEDU-Ethiopia”: “Clean- a

Ethiopia” CAMPAIGN
Clean community campaign in (design yet to start) Hlenteka Campaign — Social Art + behaviour change in
Ghana (in operation) eSwatini Mali
(in design) (in operation)

Use the existing hygiene behaviour change campaign materials and tools



Additional information, resources & FAQ

WaterAid Hygiene Resources WaterAid Resources
External Resources
dos and WASH
don’ts informal Wash 'Em
Note settlements videos
design principles
Equity & Inclusion Dos & working in slums and low-income soap?
Don’ts areas water scarce
HCFs

quidelines Sanitation

Programme & Advocacy schools
Framework

content supply services

construction contractors
workforce health and business with » Affordable options
resiliance communities

strateqy existing :
partners Hyagiene Hub



https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={C49EF587-7E2A-4E23-B077-40032F9322BA}&file=COVID-19 x WASH key messages.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={4523E95D-B0E1-4CC0-A541-126BF174D105}&file=Coronavirus and informal settlements_Final.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?FolderCTID=0x0120002B723D1F5E691344922998A0F5114049&id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Informal Settlements/Bangladesh_Guidance_Slums%26LIC-COVID19.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Informal Settlements
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={62DF4803-3FCA-4317-9247-9A6786EEF254}&file=Guidance on WASH in HCF during COVID 2020-04-24.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={7D482D8E-6C73-4CF5-8275-7B40852F5B15}&file=Guidance SanitationCOVID-19 170420_v1.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={5919C187-A72B-4FDA-BEF3-0866666D5C26}&file=Guidance and resources for WASH in Schools during COVID-19.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={D3FAFDA3-B418-43D7-9EC6-43034B09D988}&file=Guidance for strengthening water supply during COVID 2020-03-31.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={3F10B6C2-5376-4EAA-8D3A-D7BB4471C777}&file=Guidance for working with construction contractors during COVID 2020-03-31.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={7CCABD22-6D7F-4432-A548-7F62D692DD68}&file=Guidance for working with communities during COVID 2020-04-01.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={19AE9B7A-FE42-4D7A-A06B-9BF11B264F6E}&file=Guidance for working with existing partners during COVID 2020-03-30.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={E771C127-8E97-4220-8AFC-F2EC82A4BA02}&file=COVID19_Hygiene_Promotion _Dos_Don'ts_WA_Position.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={5CC462EE-F1A7-422F-BDBB-F9230A387F34}&file=COVID19 WaterAid Response Concept Note for Hygiene Promotion for Funding_EN.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={55F2E048-57F2-49DA-BEAE-B8EBF6A2F357}&file=Hygiene Promotion Campaign_Design_Principles_and Menu of Activities_COVID19_Final.docx&action=default&mobileredirect=true
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={B3398F5F-6A0D-4B8C-B43C-5F75E3A7D215}&file=Hygiene response to Covid-19 - Equality and non-discrimination in our approach.docx&action=default&mobileredirect=true&cid=034cc10e-d5df-41e6-af1e-a6f8488669c8
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={E9345947-4AA1-4F3A-AD62-92DFD0C4EB76}&file=COVID-19 Advocacy guidance FINAL_EN.docx&action=default&mobileredirect=true&cid=a45d6619-6ad6-4479-b3a1-bfd12418019a
https://wateraid.sharepoint.com/sites/IPDCOVID19PreparednessandResponse/Shared Documents/Forms/AllItems.aspx?id=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Programme Advocacy Framework/Programme and Advocacy Framework on Covid-19 v1 2020-04-24.pdf&parent=/sites/IPDCOVID19PreparednessandResponse/Shared Documents/IPD Guidance and Support/6. Programme guidance/Programme Advocacy Framework
https://www.wateraid.org/uk/the-crisis/hygiene/handwashing-and-coronavirus
https://wateraid.assetbank-server.com/assetbank-wateraid/action/viewAsset?id=152179&index=1&total=0&
https://wateraid.sharepoint.com/:w:/r/sites/q3iz6300/_layouts/15/Doc.aspx?sourcedoc={AE02A32C-E40D-499D-B0FC-A645BEDC98A9}&file=COVID comms strategy .docx&action=default&mobileredirect=true
https://washem.info/blog/8405/covid-19-resources
https://vimeo.com/402947150
https://vimeo.com/403090072
https://vimeo.com/403091247
https://about.canva.com/coronavirus-awareness-collection/
https://www.who.int/
https://www.who.int/gpsc/5may/Guide_to_Local_Production.pdf
http://smartcentregroup.com/wp-content/uploads/2020/05/Smart-Hygiene-Solutions_V2.1_04MAY2020_LQ.pdf
https://hygienehub.info/covid-19

Additional information, resources & FAQ

Physical distancing in crowded areas

* DFID paper on physical distancing

* Guidelines from India on hygiene and sanitation in densely populated areas
« Summary report on doing community engagement at a distance

Schools & COVID-19

10 immediate WASH in School actions school heads can take
e Guidance for schools from WHO/UNICEF

 Framework for reopening schools UNICEF

World Health Organization

« WHO COVID 19 technical guidance: IPC/WASH

« WHO COVID 19: Risk communication & community engagement

« WHO/UNICEF WASH & waste management guidelines

«  WHO recommendations to Member states to improve hand hygiene practices

Examples of WaterAid CPs Response activities to COVID-19. For CP media assets visit here.
Frequently asked gquestions and answers from the technical advisory group



https://teams.microsoft.com/l/file/ecd3c1e8-c628-4c33-8306-1873d7e7a33f?tenantId=fa09e388-b0a5-485c-bf01-e8e4eb419fd3&fileType=pdf&objectUrl=https://wateraid-my.sharepoint.com/personal/omprasadgautam_wateraid_org/Documents/Microsoft Teams Chat Files/Briefing paper physical distancing - 10 April 2020.pdf&baseUrl=https://wateraid-my.sharepoint.com/personal/omprasadgautam_wateraid_org/&serviceName=p2p&threadId=19:meeting_MTkzYTNmYzctMzIyZC00NDEzLTlkN2MtZDNmNDNhOTYzZmYz@thread.v2&messageId=1586955582913
https://wateraid-my.sharepoint.com/personal/johnknight_wateraid_org/Documents/08 WASH technical/Covid-19 emergency response/External guidance/PSA_DenseAreaGuidelines_Version8.pdf
https://resources.hygienehub.info/en/articles/4028628-summary-report-on-doing-community-engagement-at-a-distance
https://www.susana.org/_resources/documents/default/3-3855-7-1589532176.pdf
https://www.unicef.org/media/66216/file/Key Messages and Actions for COVID-19 Prevention and Control in Schools_March 2020.pdf
https://www.unicef.org/documents/framework-reopening-schools
https://www.who.int/emergencies/diseases/novel-coronavirus-2019/technical-guidance/infection-prevention-and-control
https://www.who.int/emergencies/diseases/novel-coronavirus-2019/technical-guidance/risk-communication-and-community-engagement
https://www.washinhcf.org/wp-content/uploads/2020/03/WHO_UNICEF_WASH_COVID19_EN_7April_Approved.pdf
https://www.who.int/publications-detail/recommendations-to-member-states-to-improve-hand-hygiene-practices-to-help-prevent-the-transmission-of-the-covid-19-virus
https://wateraid.sharepoint.com/:w:/s/IPDCOVID19PreparednessandResponse/ERN1EoWUDoxCqUsTC3kg8AEBOYCEDrr3vb45ODKpvYefzw?e=3y9bqx
https://wateraid.sharepoint.com/:f:/r/sites/q3iz6300/Annual Story 2020/COVID-19 response/7. Content from CPs/CP assets?csf=1&web=1&e=usT3RG
https://wateraid.sharepoint.com/:w:/r/sites/IPDCOVID19PreparednessandResponse/_layouts/15/Doc.aspx?sourcedoc={B53954D2-D26A-48E3-9F8A-82F922CCF440}&file=Questions and Answer - Technical Questions COVID19.docx&action=default&mobileredirect=true

For more information, requests or any queries, please contact:
Dr Om Prasad Gautam — Senior WASH Manager — Hygiene: OmPrasadGautam@wateraid.org
Ms Lara Kontos — Programme Officer — Hygiene: LaraKontos@wateraid.org



mailto:OmPrasadGautam@wateraid.org
mailto:LaraKontos@wateraid.org

